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Speakers Were Important
But, voice cannot be contained



So Much More Than Speakers



Voice Assistant Reach by Vendor



Voice Assistant Surface Warfare

U.S. Adults, September 2018



Phase 1 is Over



Phase 2 – Voice Assistants Gone Wild
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More than Surface Differences



Surfaces Have Different Use Case Priorities



Top 5 Use Cases by Surface



1 2 3 4 5 11 12 16 N/A
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Contrasting Use Cases



Different Frequency of Use
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What Consumers Say



What 
Users 
Want



Voice Assistants are Getting Better
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Phase 1 vs. Phase 2



Phase 1 – Introduction & Reach

Make Voice an Option

• Introduce Voice UI
•Localize for Language
•Distribute Globally

Expand Voice Access

• Introduce New Devices
•Add to Existing Devices
•Go Broad on Features



Phase 2 – Habituation & Specialization

Habituate

•Move Use Cases to Voice
•Create New Use Cases
•Decouple Voice from Devices

Specialize

•Create Purpose-built Devices
•Customize Voice for Devices
•Add Feature Depth



The Reactive Assistant will Evolve
• Context Free àContext First
• Undifferentiated Interactions àAdaptive interactions

The Proactive Assistant will Emerge
• Request-response à Publish-Subscribe
• Gofer àAgent

Where we are Headed



The Duopolies are Tested in 2019 / 2020



More Resources from Voicebot

@voicebotai
@bretkinsella

Voice AI Group

In-Car Voice 
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Consumer
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Practices Ebook
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